MCM’S DISCO ON MARS:
AN INTERGALACTIC SOUNDSCAPE,
DESIGNED BY ATELIER BIAGETTI

Returning to Milan Design Week for the third year in a row, the German luxury Haus
and ltalian interdisciplinary art & design studio, debut a multi-sensory experience that
transports visitors to new frontiers.

Milan, April 20th — MCM’s 50" anniversary rockets forward with an interplanetary experience,
created in collaboration with Atelier Biagetti for Milan Design Week 2026. This exhibition —
entitted MCM’s Disco on Mars — marks the German luxury Haus’ third appearance at the
world’s premier design fair, and the third time partnering with the renowned interdisciplinary
Milanese studio. Acting as the first major event of the Haus’ milestone year, Disco on Mars
ties into MCM’s longstanding theme, “From Munich to Mars,” designed to bring the brand’s
heritage to the future.

“Our collaborations with MCM are about pushing boundaries,” says Alberto Biagetti, Co-
Founder of Atelier Biagetti. “With Disco on Mars we wanted to explore the aesthetics of space
travel and have them become a metaphor for freedom. Objects are not merely products, but
collectible, narrative devices - memories of a possible future, elements to be explored and
activated, where sound unfolds as an invisible architecture, shaping the spatial experience.”

Combining their shared expertise in crafting cutting-edge and high-quality pieces, the brands
use design objects, architecture, and sound to deliver an immersive journey that challenges
the concepts of time and space by transforming the Rotonda del Pellegrini in the heart of
Milan into a three-level video-game-style spaceship soaring towards the Red Planet.

Level 0: The Lab

The expedition begins in The Lab on the ground floor with an exploration of MCM'’s past and
future accompanied by new limited-edition pieces that are presented with galactic whimsy-
Designed by Atelier Biagetti and upcycled with MCM'’s Visetos monogram, the pieces include
Orbit, the robot-inspired pouf, Gravity the weightless hand-weight, Mach-1 the space-
inspired helmet and Alphabet, a collection of-candles that echo the clean lines of Bauhaus
design. The ambience is shaped by a sound composition by Michele Tadini that operates as
a laboratory of thought composed of signals, protocols, and mechanical rhythms. It evokes a
highly technological environment, suspended in zero gravity and immersed in galactic
landscapes.

Level 1: Disco Mars

Level 1 brings visitors to the heart of the experience: a roller-skating rink overseen by a robot
DJ, in partnership with global technology leader ABB, playing music curated by Sound
Metaphor DJs-Sound transforms with a more human pulse created by disco’s energizing,
superficial exuberance. Thumping with this vibe, the arena turns into a dancefloor populated
by human and robots alike, with choreographed performances throughout the week.



The space serves as a playful short-circuit between eras where the pop culture of MCM’s
origin years collides headfirst with a new dimension, light years away.

Level 2: Diva Dome

Ascending further, the dome of the Rotonda del Pellegrini becomes a ritual space in zero
gravity, where the human voice acts as an ancestral technology, reimagining the sound of the
future.

The operatic voice of Laura Baldassari performs Casta Diva, the celebrated aria from Norma
by Vincenzo Bellini, transforming it into something almost post-human through an original
composition written by Michele Tadini.

The voice is treated as a primordial technology—both ancient and futuristic—becoming a
portal that opens passages between worlds.

The environment unfolds as a multisensory space, where a monumental sculpture — the Avatar
-- positioned at the center beneath the main dome, is bathed in soft light, creating an
atmosphere of suspension and focused presence. Within this setting, sound becomes a
bridge, merging past and future.

To commemorate this special event, iconic MCM bags — including the Ella Boston, Ottomar
Weekender, and New Liz Shopper — will be sold online and in select stores, both in cognac
Visetos, silver and white iconic monograms. The MCM x Nymphenburg Diamond Cup —
boasting clean Bauhaus lines that showcase the porcelain master’s handcrafted artistry — joins
the selection, alongside MCM’s new Cosmic Star fragrance and the Mars Mask from the
brand’s latest eyewear collection with Marcolin. Within the exhibition space, a special edition
of vetsak poufs made in MCM Visetos will also be displayed.

“As we celebrate fifty years of MCM, Disco on Mars represents our vision for the future,” says
Dirk Schénberger, Chief Brand Officer. “By bringing together design, technology, and culture,
we continue to explore new frontiers while honoring our original creative spirit.”

The experience is open to the public and can be visited April 215 to 26™ from 10:00 — 18:00 at
the Rotonda del Pellegrini. Visitors can sign up at the building entrance or in advance at
www.mcmworldwide.com to gain access to this intergalactic soundscape. Level 2 is
accessible by invitation only.

Rotonda del Pellegrini, Via delle Ore 3
20™ April 2026: Opening and Press Preview
215t — 26" April 2026 from 10.00 - 18.00: Open to the Public

ABOUT MCM (MODERN CREATION MUNCHEN)

Founded in Germany in 1976 as an alternative to traditional luxury, MCM was the “enfant terrible” that created the ultimate
accessories and lifestyle goods for the innovative and unapologetically luxurious lifestyle of the 1970s Munich scene. Today
MCM continues to harness its heritage of sophisticated rebellion to pioneer new expressions of luxury for a new generation
of independently minded consumers. Under the visionary leadership of Sung-Joo Kim, who acquired the brand in 2005, MCM
is surging forward with unique vision, new iconic designs and ideas (boundary-breaking approach to innovation). MCM is
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currently distributed in 584 stores in 43 countries including Munich, Berlin, Zurich, London, Paris, New York, LA, Hong Kong,
Shanghai, Beijing, Seoul, Tokyo, Middle East, and other major luxury destination cities around the world.

ABOUT ATELIER BIAGETTI

Alberto Biagetti and Laura Baldassari draw their inspiration from the world around them, from human behavior and
contemporary society’s greatest obsessions. Their work aims to construct an immersive environment full of hints and clues
in which the objects that inhabit the space become actors in a possible scene, questioning the space surrounding them and
the habits related to it. The objects become devices that suggest new ways of interacting with both physical and psychological
space; they trigger short-circuits and undermine the dynamics associated with the collective memory.
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