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On the occasion of Milan Design Week 2026, XL EXTRALIGHT® presents Airstone,
the new tote bag designed by Nichetto®, and showcased within an exclusive
installation curated by the studio in the heart of the 5VIE district.

Made of XL EXTRALIGHT®, an ingredient technology primarily used in high-performance footwear,
Airstone originates from a design paradox: employing a material whose DNA and success are rooted
in lightness to evoke the opposite concept—mass, density, and weight.

Airstone’ story in Nichetto® began with a gesture. Its form was first carved by hand from a solid
block of stone, using subtractive techniques reminiscent of the earliest tools shaped by humankind.
Strike by strike, material was removed until a raw silhouette emerged; irregular, instinctive, and
defined by resistance. This first act of making was physical and ancestral, grounding the project in
the origins of craftsmanship.

From this primitive object, the process moved from hand to technology. The carved stone was 3D
scanned to capture every contour and imperfection, translating the gesture into digital data.
Through reverse engineering, the object was transformed into a precise industrial model while
preserving its raw character and expressive surface.

Exceptionally lightweight, Airstone overturns its own appearance, creating a subtle tension between
perception and physical reality. The technological innovation of the material lies beneath a raw,
archaic aesthetic, allowing extreme lightness to adopt the visual language of mass.

In Airstone’ s design primitive and futuristic meet, with advanced material research redefining the
way weight is perceived, felt, and understood.

Carlo Vecchiola, Foam Design Product Manager, comments: “With Airstone, we wanted to take XL
EXTRALIGHT® beyond the immediate idea of lightness, exploring a design paradox: evoking weight
through an extremely lightweight material. In collaboration with Nichetto®, we worked on form and
texture to create an object that deceives the eye and surprises to the touch, bringing a primitive
aesthetic into dialogue with advanced technology” .

With this project, Nichetto® translates material memory into a spatial experience. Airstone is not
only a product, but also the name of the installation that conveys a dialogue between material,
process, and perception, the genesis of the tote bag, into a spatial and narrative experience.

“Visitors are invited to reflect on the relationship between appearance and substance, ancestral
memory and contemporary innovation. More than an accessory, Airstone becomes an exercise in percep-
tion; a manifesto object demonstrating how material research can challenge expectations and rewrite
the visual language of lightness” comments Luca Nichetto, founder of the studio.

The installation reinterprets the core inspiration of the design, stone, through a scenographic
language that merges industrial references with craftsmanship, offering a hybrid perception of the
space: between an art exhibition, a scientific or museum display, and a boutique, with the tote bags,
presented in three colorways and produced in limited edition.
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The play between solidity and lightness is at the heart of the installation: sculptural seating
elements in hard foam evoke oversized rocks, recalling the original gesture of carving.

These interact with metal cages filled with real stones typically used in construction, serving as a
welcome desk and small side podiums.

Lightness is further emphasized by thin display supports emerging from heavy piles of stones.

A bold acid yellow acts as a visual fil rouge, punctuating a palette of greys and defining the entire
environment. Yellow frames and a carefully designed lighting plan create a uniform backdrop that
directs attention to the product. The space, originally a gallery, is honored through minimal
colored wall interventions, serving both decorative and technical functions, without modifying the
walls.

The installation unfolds through a sequence of curated zones. From the street, an immediate
connection is established between the object and its context via display supports with stone-covered
bases. A process-focused display traces the evolution of Airstone, from a hand-carved stone to a 3D
model used to develop the final mold, offering insight into the project’ s hybrid approach.

At the center, a seating area invites pause and interaction, while mirrored surfaces allow visitors
to engage directly with the product and try it.

The floor design guides the spatial narrative, keeping the original parquet exposed while introducing
grey surfaces echoing the tones of stone, with subtle references to cut marks that reinforce the
connection between process and space.

The bag shell is produced using Sustainable+, a special XL EXTRALIGHT® blend composed of at least
51% post-industrial waste recovered from the production process and certified for the 40% according
to the Global Recycled Standard (GRS), promoted by Textile Exchange.

Airstone will be available in a limited edition and exclusively for purchase at the pop-up store
in Via Santa Marta 10 during the Milan Design Week.
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About NICHETTO®

nichetto. com
@nichettostudio

About XL EXTRALIGHT®

xlextralight. com
@xlextralight

Nichetto® is an international creative studio and design brand based in
Venice and Stockholm, founded in Venice by Luca Nichetto. Nichetto® was
born with the ambition to design objects and experiences that speak to
people emotionally, practically and visually, and believes that every
project is to be designed with care, made with intention, and meant to
last, as creativity is a way to build connections and good design should
feel both familiar and unexpected, intimate and universal. Rooted in
Italian culture and shaped by a global mindset, Nichetto® blends narra-
tive, precision and material beauty into products and spaces made to be
used and loved. What began as a creative studio has grown into a design
brand that explores the intersections between heritage and innovation,
industry and craft, everyday life and timeless form. Through Nichecraft,
the studio creates and curates a collection of numbered editions. Each
piece is crafted with precision and made to transcend time - a quiet
statement of quality, emotion, and form. Alongside these core collections,
capsule collaborations are developed with partners who share the same
values of integrity, innovation, and timeless design. Nevertheless, the
work as a creative studio remains at the core, shaping products, inte-
riors, visual stories, brand identities, and offering design consultancy
for companies and institutions around the world to design products, spaces
and identities that feel thoughtful, lasting, and human. In 2022, the
first biography on the studio was published by Phaidon and curated by Max
Fraser, editorial director at Dezeen, and Francesca Picchi, architect,
independent journalist and curator.

XL EXTRALIGHT® is an ingredient brand developed by Finproject S.p.A.,
since 2021 part of Versalis (Eni). For more than sixty-one years the
company has stood as a beacon of excellence in the production of thermo-
plastic, expandable and cross-linkable compounds and in the manufactu-
ring of soles and other ultra-light products. Approximately three times
lighter than comparable materials with similar mechanical performance, XL
EXTRALIGHT® is composed of polyolefin-based granules ideal for expanded and
injection-molded products. It combines extremely low density with dura-
bility, flexibility, color versatility, and a soft-touch feel. Its closed-
cell structure prevents water absorption and bacterial growth and ensures
resistance to UV rays, saline environments, and chlorine. These quali-
ties make XL EXTRALIGHT® a preferred material for companies developing
innovative, high-performance products. XL EXTRALIGHTe is a trademark of
Finproject S.p.A.
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