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SOCIETY LIMONTA: A PASSION FOR DRESSING UP YOUR HOME

Society Limonta is the Italian brand revolutionising household linen with a 'design' twist. Created in 2000 it is part 

of the Limonta Group, a historic textile company based in Costa Masnaga (in northern Italy) and founded at the end 

of the 19th century that is still a benchmark for textile innovation in the clothing and furnishing sectors. Society 

Limonta dresses up your home with passion and care, creating in�nite combinations of materials and colours 

for the bedroom, the dining table and the bathroom. Just like in the world of fashion, the collections are updated 

with the change in seasons, because the home is an extension of your personality and requires a versatile style 

that adapts to your ideal environment.  We prefer to dress the home in natural and re�ned fabrics. Luxury is about 

 creating a product that transmits quality and emotions that appeal to the senses. For Society Limonta luxury 

is something unconventional, substantial, but always understated, informal and gentle. 
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In a world in which the delocalisation of production processes is inevitable, Society Limonta is unique 

in that it is par t of a supply chain that is not just Made in Italy but actually 'Made in Limonta'.  

Control of the entire production process, which takes place within a highly specialised company located 

in a specific region, ensures the highest quali ty s tandar ds and enhances the scope f or innovation. 

Producing ‘in-house’ means an ability to be flexible and diversify our product range. Selecting the yarn, 

being able to choose a loom and modify it according to the type of f inish required, allows space for 

creativity and more flexibility in terms of service. 

MADE IN LIMONTA  
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The Limonta group was created in 1893 in Costa Masnaga, near Lecco, in one of the main Italian textile 

regions. During its over 100 years in business the company became one of the most prestigious Italian textile 

companies. Its own particular story began at the start of the 20th century with the production of gobelins, 

matelassé quilts, jacquard fabrics and velvets. Over time the Limonta Group developed such solid expertise 

in the sector that it became a benchmark for many major clothing and furnishing brands. The Group is also 

a thriving centre of textile research. Through relationships with universities such as the Politecnico di Milano 

it maintains a direct link with the new design generation, while its internal supply chain provides continuity for 

increasingly rare crafts and skills such as warping, knotting and weaving, which historically have characterised 

this strong textile-making community. This deep-rooted heritage nourishes Society Limonta's research, which 

is continuously enriched by skills and experience.
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Society Limonta's philosophy is extremely simple: never rest on your laurels. An exclusive fabric or yarn, a colour 

that has never been attempted before, these should never be arrival points but rather stages on a journey made 

up of research and experimentation. The desire to find ever-changing ways of interpreting the material manifests 

through the selection of complex and refined processes such as garment dyeing, which makes every creation 

unique. 

OUR PHILOSOPHY, OUR MATERIALS AND OUR COLLECTIONS 
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Choosing washed linen or lightweight printed cotton voile for bed sheets or mixing wool and hemp to create 

new tactile sensations for example; rediscovering abaca, a highly resistant natural fibre, and using it to craft 

a refined tablecloth or customising the bathroom with honeycomb towels in linen or in thick cotton terry cloth 

that is as soft as velvet. Society Limonta combines an inexhaustible thirst for research with the meticulous 

selection of materials and colour palettes. Combining them freely allows you to create the combinations that 

best suit your taste. Society Limonta celebrates fabrics through research that every year results in two on-trend 

seasonal collections, just like in the world of fashion.
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THE RESEARCH: HOW A SOCIETY LIMONTA PRODUCT IS BORN 

For Society Limonta 'research' means looking forward without forgetting to look back. This approach allows 

us to rediscover traditional, artisanal processes but develop them in a contemporary manner. We start from 

the material in its natural form, but before that, from its unique ancestral heritage. Limonta Group's textile 

archives are among the largest and most important in Italy and home to at least 15,000 jacquard designs 

produced from the end of the 20th century to the present day, as well as over 100,000 fabric print designs. 
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This rich and immense legacy of history and knowledge is always available to the company's creative 

departments and the almost completely digitalised Limonta Group archives offer a nearly inexhaustible 

source of inspiration. But at Society Limonta we never rest on our laurels, preferring to use our heritage instead 

to create something new. In this way a printed or jacquard design is just the starting point for interpreting, 

changing, experimenting with new colour palettes, new blends and new finishes. A jacquard design can be 

transformed into a print and vice versa, up-scaled into something large or reduced in size, but it is always the 

interpretation of a current style.  
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FROM THE VERB TO WEAVE

The path from 'theory to practice' means working with our looms. The actual creation of a textile requires the 

selection of the finest yarns and research into styles, material and workmanship. Limonta's production history 

began with the creation of tapestries but over time we started specialising in decorative textiles, and finally, 

when Society Limonta was born, in household linens. Our in-house weaving department collaborates closely 

with the research and development teams thanks to the flexibility and diversity of our looms and the use of 

different parts that allow the working of linen, cotton, silk, wool and cashmere as well as experiments with new 

combinations. 
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DOWN TO THE SMALLEST DETAIL: GARMENT DYEING 

The final step in the creative process is the garment dyeing. Choosing such a refined procedure is merely the last 

step in a process that pays attention to every last detail. Garment dyeing has the particular feature of enabling 

the creation of absolutely unique products in terms of nuances of colour. Performed on the finished piece, 

this type of processing gives body to the fibre and brings the fabric to life, transforming it and leaving it 

luxuriously soft. The results can be extremely subtle because even when dyeing with the same tone, the colour 

is absorbed in different ways by different materials and creates tone-on-tone gradations. In addition to neutral 

and natural shades, the colour range also explores unusual variations designed to be paired and combined in 

refined and elegant ways. The latest frontier in Society Limonta's colour research is over-dyeing performed 

on pre-printed fabrics and jacquard designs to create softer colour contrasts and more sought-after variations. 
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PRODUCING SUSTAINABLY

Society Limonta has focused on environmental concerns in its production for years. Our collections are made 

using electricity generated through photovoltaic panels and in order to reduce our energy consumption 

our heating requirements are satisfied by high-efficiency energy recovery systems that guarantee 

yields of close to 100%. The garment dyeing is also carried out in strict compliance with stringent Reach 

(Registration, Evaluation, Authorisation of Chemicals) regulations for human health and the environment. 
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OUR TEAM IS THERE BUT BEHIND THE SCENES

Our team is made up of group of people in which everyone is a fundamental par t of the creative and production 

process and everyone shares ideas. As its name suggests, Society Limonta har ks back to the concept 

of a 'collective', a group or ‘society’ of collaborating individuals, each one making its own significant and 

specific contribution. Instead of identifying the brand in a single personality, we wanted to highlight the work 

of the group, deliberately choosing for the brand 'not to appear', or to appear just enough that the product 

could be the real protagonist. In an era of personality cults, choosing to be a 'discreet' presence that focuses 

on the product rather than the personalities behind it, is emblematic of Society Limonta’s understated vision.
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POINTS OF SALE AND CUSTOMERS

Society Limonta has achieved popularity thanks to its �agship stores and online shop. Following on from 

its �rst single-brand store, which opened in Milan in 2006, the brand now boasts points of sale in Rome, 

Lecce, Geneva, London, Paris, Stockholm, Vienna, New York, Los Angeles and Miami.  

The design talent behind every Society Limonta store is architect Ferruccio Laviani. He has two main goals: 

integrating the shop harmoniously into the pre-existing structures and creating spaces where the fabrics are 

protagonists, not just the furniture. This explains his choice of less intrusive colour tones (grey-beige stone 

and light timbers, for example) and his manner of presenting the products in ways that enhance their tactility, 

lightness and colours.
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Over the years we have built a network of customers who eagerly await each new collection. 'Customers' 

is perhaps not the right word. Society Limonta speaks to a select group of people with specific tastes and 

passions: an international audience of loyal fans. Our attentiveness to our client base is expressed in many 

ways starting with the production process and the selection of yarns that are generally not used in mass 

production because they are more difficult to work with. This is what makes it possible for us to create products 

out of natural materials that feel pleasant on the skin and enhance our sense of wellbeing.
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CONTACT

SOCIETY LIMONTA – HEAD OFFICE

SS 36 - km 36, n°9

23846 Garbagnate Monastero (LC) Italy

t +39 031 857111

f +39 031 857569

society@limonta.com

www.societylimonta.com

PRESS OFFICE

MILAN – HEAD OFFICE

Society Limonta

Via Palermo 1, Milan

Laura Giudici

m +39 335 7565494

press@societylimonta.com

For downloading any visual reference

http://www.services.societylimonta.com

username: societylimonta

password: brandprofile

http://www.societylimonta.com
http://www.services.societylimonta.com
https://www.facebook.com/societylimonta1893/?fref=nf
https://www.instagram.com/societylimonta/?hl=it
https://it.pinterest.com/societylimonta/

